: NASHVILLE

rere Issue

/.Hl'/l/ 1/1'»’/’ 1
take v'/m/'g‘r'
the ultimate
’_',"l"/l/ﬂ'lll

\l'lll'{/l't)/u.‘

At Home with the Music [con




reople
| peoy

trajectory of
greatness

How one man’s love for the heart of downtown Nashville

is rasing the bar for urban living in Music City
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a group of tough competitors

here aren't many places where you'
find

gathering around the dinner table
sharing secrets on their latest projects,

but that is exactly what happened just before 1

got a chance to sit down with Tony

for a vi

it. He'd just finished hosting a dozen
f the arca'’s most successful and influential

developers — think trailblazers like Jim Caden
and John Eakin

minds n

c atthet
sweeping views of downtow
<, offered insights

beyond, they swapped stori

nd discussed ongo:

g issues. Bei
minded and forward-thinking, the host h:
ght seem atypical to

op

no qualms about what r

thers. “A rising tide truly does lift all ships,” he
says. “I've always been entirely open to anyone

and everyone daing quality work in the city and

believe in the importance of supporting each
ather.

There's no doubt that even his secretly envious
cful for his efforts in

uniting those with sim Is. Of course,

when I say similar, [ don't mean exactly
> while

same. When 1 first met Tony years

starting my previous city magazine cc

it was evident there was something intriguing
and unique about him. | was quite young

and unfamiliar with the mover-and-shaker

landscape downtown, showing up for our

mecting at the Nashville City Club in well-worn
jeans (a big no-no, as I found out). Instead of
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causing me to feel uncomfortable, he used his

accepting persona and charm to make me feel

welcome and at case, making our visit one of

rly career. Fast.

r b

the most memorable of my ea
d 17
changed. Well-dressed

still just as authent

asn't

forw

plus years and his demean

but approachable, he's

and hospitable when we

sit down to catch up in his sprawling home in
the sky:. The views are ca

ptivating, and so is our
conversation.

If you haven't heard of Tony, e

you ahstain

from k a

ping up with Jocal news or you'

complete newcomer to the market. It's hard to
ews site without

pick up a paper or browse a

secing something about his latest projects.

There has been angoing reparting about the

unw

rranted opposition concerning what he

has planned next, which he seems to take in
stride. With complete faith in his vision based
on experience, consumer feedback and official
his naturally

rward

put- Dot to mentic

lookang person s sure that every hurdle

is worth it. “Each project we work through raises

. We're Jearn

the bar for what's ne

g from

what we did yesterday and constantly improving
‘s 2 twinkle in his eye as
s next adventure as well

onit,” he tells me. Th

be reveals details on b

ake a stroll down memory lane to
s point.

Not unlike other self-made success stories,

Tony

background starts with humble

beginnings. Raised in Clearwater, FL, where
mily didn't have

his father was a barber, the

-

Tomy G

used by 505 owners inside thel

rratana at the table in the Wi

entertainment space.

o |






the money for adventures or travel. That m
mmle trek to the beach an almost daily occurrence for unment.

Here, he discovered a lave for siling and chartin
high school he worked nights at a grocery store while studyi
at the University of South Florida.

th s5c arcer plans were,” he

seemed like nearly all of the students wanted to be in
kept thinking about it, and later that day when at the beach, [ was
loaking up at the high-rise condominiums and thought it would
be fun to be inmvolved, so | got my real estate license. Six months

passed and [ didn’t sell a single thin
fuke I sold ar

seen i my life

% Not even a house. Then by a

4 made more money than I'd ever

fice building
o I decided that from that point on, | was going

to focus on commercial buildings.” Soon after, he read abe

downtown boom in Derver, CO, and connected with a friend and
former schoolmate who worked at the top leasing firm there. An

open position for head of lcasing was what prompted him to head

a

west. zero experience in leasing, but of course I said ¢
1 did during the job interviews, and it worked,” he remembers.
“Two weeks later I was living at the Fairmont Hotel in downtown
Denver before eventually buying an apartment in a high-rise."
That's when he fell instantly in love with the urban living concept.
hase two years ch

ever had a car a

walked everywhere. So, when I relacated to N
gravit card the high-rise living that was
¢ that time there wasn't much, That's when Gia
filled

ed to

urse

avoad that need to

nt of the Cumberd:

His develop
the

his constant communicat

d Apartments hagh-n:

art of d it was

long run of notable

sidential projects

renters that led

n with 5o many loy:
to his next venture, The Vindan, “We had s
that lov
who also wan

many professionals

ed the location and convenience of lving downtown but

1r own home as an mvestment for
st that,” he recalls “We considered

every comment, suggestion and movement n ¢

the future, so we gave them j

c way that these
peaple lived in crafting The Viridian's design. It's a practice our
team will never stap, because it's these thowsands of conversations
over the years that help us to build offerings that suit the needs of

the residents, which has proven to be a solid model in planning

Going above and beyond individual residences, he raised the
common spaces and amenities and sought out inne
ways to create a vibrant urban lifestyle. After continually hy

bar

comments abe
H.G. Hills t«
build-out and offering free rent for an exi

at the lack of grocery aptions nearby; he sc
1 floor, pa
ded period of time

pen a location on the groun

There's 50 says, chuckh:

nething truly fumny about that,” %
We're doing this multi-million-dollar project and

the memory.

once Hill was on board, the newspaper published an article with
a huge headline that read “FIRST DOWNTOWN GROCERY
SINCE 1967, w

be built above store

a small tagline below stating

T'his pattern of filling voids continued to busld upon itse

resulting

in bigger, better and more customized spaces as the years passed

and the city grew. But while the strctures are constantly evolving,
one thing has remained constant, and that is Tony's love for Church
Street. “It truly is the heart of Nashville,” he says “There's no
pliace like it. You can walk to any of the professional sparts facili
venues such as TPAC, and the dozens of shopping and din
destinations that now take up mast of the retail space in the area.

View from the top. Giarratana in his 505

Penthouse space, which serves as a model
for the units planned at The Paramor
Design by Frank Po
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